CURRICULUM VITAE

IZA FABER
(Maiden name: DĘBSKA)
18 Bellis Street, Edgbaston

Birmingham B16 9AA
Telephone: + 44 770 451 8269
E-mail: izafaber@yahoo.com
PROFESSIONAL PROFILE
A creative and quality focused marketing professional with a  successful background in advertising and industrial sectors.  Quick to grasp new ideas, concepts and technologies and to develop creative and innovative solutions to the demands of marketing a wide range of products/ services.  Capable of working as part of a team or managing stand alone projects, but always working to tight deadlines and with the emphasis on high quality, using experience gained in both Poland and the UK

EDUCATION AND QUALIFICATIONS
Master’s degree 

Business Management and Marketing





University of Economics in Krakow, Poland
Maturity exam (GCSE)
Literature, English and Mathematics
FURTHER SKILS

Languages
Polish – mother tongue
English – fluent (LCCI diploma – III degree)

French – basic 

Computer skills:
Word, Excel, Power Point, SPSS, Form Reader, Outlook, Internet Explorer, Paint.Net

CPD:



Media Planning in Advertising– 09.2004





Sales Techniques – 08.2004





Reca Product Training – 07.2005

CAREER SUMMARY

May 2007 - 
S4 ADVERTISING AGENCY


ACCOUNT EXECUTIVE

Responsibilities include –
· Developing and enhancing Client relations by timely and appropriate response to Client needs of marketing and advertising, briefings and de-briefings,
· Projects co-ordination  within the agency

· Marketing activity coordination including updating of client data bases, mailings and special projects,

· Participating in internal training.

2005 – 2007
ANCHORFAST LIMITED  (Part of the Giant Multi-National Wurth Group)

 



ASSISTANT TO THE MD / MARKETING EXECUTIVE
Responsibilities include –

· Accompanying the MD to Management and Salesforce meetings, Nationwide on a monthly basis.

· Ensuring all preparation is done beforehand i.e. Presentations, Statistics, Product samples, Market and Salesforce research.

· Prepare minutes of meetings for onward distribution to key members of staff

· Publishing the company’s magazine on a monthly basis, including deadline chasing, artwork & editorial preparation

· Liasing with Marketing Manager to produce special offers, flyers and parcel inserts

· Production of the Salesmans product catalogue as required

· Product and Market research through salesforce questionnaires
· Participating in internal training.
2003 –  2005         
DEMO EFFECTIVE LAUNCHING  (Advertising Agency)
NEW BUSINESS EXECUTIVE
Responsibilities include –
· Primary responsibility for the sales strategy development and implementation including ;

· Preparing a new data base of potential clients according to specific branches

· Current market analysis and monitoring, researching for new producers and products on the market 

· Gaining new clients for the agency through Client meetings, presentations and market monitoring

· Developing and enhancing Client relations by timely and appropriate response to Client needs of marketing and advertising, briefings and de-briefings,
· Projects co-ordination  within the agency

· Marketing activity coordination including updating of client data bases, mailings and special projects,

· Participating in internal training.

2000 – 2003   

BELMAR  (Market Research Agency)    

                       
MARKET ANALYSIS SPECIALIST
Responsibilities include –

· Questionnaires design and development,
· Liaising with clients regarding questionnaire approval, updating as required,
· Research organization and coordination,
· Supervising and training of questioners,

· Data processing, creating data bases,
· Drafting summary reports and translating, 
· Formulating conclusions, tables, charts, diagrams etc.

REFERENCES ARE AVAILABLE ON REQUEST

