
Argos Multilingual provides global language 
solutions. With over 30 years of experience, we 
serve clients in the high-tech, life sciences, human 
resources, and financial industries. 

We make it easy for businesses to grow globally 
and connect with expert talent anywhere in the 
world. With production centers in Europe, the 
Americas, and Asia, we follow a strategy of building 
robust programs for continuous translation and 
localization. 

You can expect a long-term and transparent 
partnership, backed by innovative solutions around 
technology, AI & data, creative content, and quality 
assurance.

Language Quality Assurance
We work with the core values of quality 
assurance, adding our very own twist: we add 
controls to the Localization cycle by breaking 
down silos, removing fear, and not relying on 
inspection as a last step. These three pillars 
have come to define our approach to creative 
content. 

• Content Review - Review and result tracking.

• Language Ownership Program - Connecting
teams for feedback and knowledge sharing.

• Assets Management - Terminology strategy
and management, Style Guide creation, content
briefing.
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How we help our clients

For more information and contact details 
visit our website at www.argosmultilingual.com

Creative Localization & Inclusion
Our Creative Department addresses complex 
aspects of localization, including multilingual 
copywriting and content inclusively.

• Source Review - Early identification of
potentially difficult or insensitive content.

• Copywriting - Original content generated
directly from source language or marketing
brief.

• Creative Review - Revision and insights
developed specifically for creative content.

• Inclusive Localization - Market-relevant and
inclusive content via curation, cultural advisory,
accessibility review, and sensitivity reading.

https://www.argosmultilingual.com

