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Summary


A marketing and language services professional experienced in domestic and international arenas.  Particular expertise in market planning, market research and analysis, marketing communications, and go-to-market strategy.   

Experience

Humanizing Technology, Inc.
Indianapolis, IN

Marketing Manager
2004 - 2005

Developed and managed all marketing and public relations activities for a young Internet services company.

· Created and maintained an integrated strategic marketing/PR plan. 

· Conducted first launch of flagship product to ISPs to maximize product adoption and develop repeatable go-to-market process.

· Initiated and managed market research program, including weekly Usability Tests and in-home product trials.

· Tracked and analyzed qualitative and quantitative data from users and over 100 product testers.  Worked with Development team to recommend product enhancements.

· Managed a Web Designer and Sales and Marketing Coordinator.

· Managed relationship with two external graphic arts and messaging teams.

Indiana University – Purdue University at Indianapolis
Indianapolis, IN

Associate Faculty
2003 - 2004
Taught beginning French, using own curriculum and evaluation methods.  Collaborated with French Department Head to revise and republish widely used college textbook.

Sycamore School
Indianapolis, IN

Teaching Assistant
2001 - 2002
Assisted lead Instructor in primary school for the gifted.  Responsible for small group instruction, classroom management, and administrative support.

The International Center of Indianapolis
Indianapolis, IN

Event Coordinator
1998 - 2000
P&L responsibility for annual International Festival, a three-day event serving 15,000.  Managed all elements:  international entertainment, food, arts, and cultural activities. 

· Created a strategy and operational plan to re-launch the Festival after a one-year hiatus.

· Developed an organizational structure and policies to create a sustainable, repeatable event process.

· Prepared a marketing and PR plan to brand the Festival, including development of marketing collateral, media and sponsor portfolio, and website.

· Introduced a Sponsorship program and raised over $100,000 in corporate, private, and public funds, as well as negotiating in-kind contributions.

· Recruited and managed over 10 committee coordinators and oversaw volunteer teams.

· Partnered with key corporations, government agencies, and arts organizations.

· Generated extensive media coverage, including TV, radio, print, and web outlets.

· Realized 40% growth in revenue.

Christian Science Church – World Headquarters
Boston, MA

Writer/Communicator 
1995 - 1997

Responsible for communication with French- and Spanish-speaking members/consumers in over 25 countries overseas by mail and by telephone.  

· Translated incoming correspondence from French and Spanish into English.

· Wrote communications pieces on behalf of client groups within the organization.
· Served as Liaison Team Leader, creating and editing a feature for the monthly magazine, The Christian Science Journal.
· Led French and Spanish Teams to ensure effective communication among departments dealing with international fields.  Tracked and analyzed issues and trends in these fields.  Presented recommendations to Board of Directors.
MODA Systems, Inc.
Cambridge, MA

Marketing Manager
1992 - 1994

Managed domestic and international market strategy and marketing communications for a start-up mobile communications software company. 

· Developed and implemented domestic and international marketing and communications plan.
· Initiated and managed channel distribution program for US and Europe.
· Developed and managed strategic alliances to leverage technology, maximize resources, and enhance market credibility.
E.S. Crabb & Co.
Indianapolis, IN

Market Research Analyst
1988 - 1989

Responsible for various aspects of focus group projects, including discussion guide design, qualitative data analysis, and report writing.  Studies ranged from corporate communications to product positioning.

Fulbright – French Government Teaching Fellowship
Sceaux, France

Teaching Assistant
1986 - 1987

Awarded one-year fellowship by the Institute of International Education to teach English to French high school and post-baccalaureate students.

L’Union pour la Démocratie Française, Press Service
Paris, France

Intern – Assistant to the Press Attaché
1985

Helped organize press conferences and compile position papers for French political party.  Acted as media liaison, updating contact files and coordinating attendance at party events.  Reviewed French print media for in-house press review.

Education


The Fletcher School of Law and Diplomacy
Medford, MA

Tufts University, M.A. International Relations
1992
Specialized in Negotiation/Conflict Resolution, Security Studies, and European Studies.  Received International Studies Association Award for thesis.  Participant in Women in International Security summer symposium.
Oberlin College
Oberlin, OH

B.A. – French and Government
 1986
Languages


Fluent French.  Advanced Spanish.

